
This information is confidential and was prepared by the BYU MBA program solely for internal use; it is not to be relied on by any 3rd party without the BYU MBA program’s prior written consent.

Faith and Belief at Work
MBA Case Competition Re-cap 2024



This information is confidential and was prepared by the BYU MBA program solely for internal use; it is not to be relied on by any 3rd party without the BYU MBA program’s prior written consent.

`

VISION

MISSION

Inspire inclusion, compassion, 
and sharing across faith and 

belief systems to build a better 
working world

Bring awareness to how 
including the faith and belief 

systems of a diverse workforce 
can lead to optimal business 

outcomes
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MBA Faith & Belief Case Competition 2024 Snapshot – Growing Across The Board*

16 15MBA programs**

across the US 
sponsored   

teams of 4 to compete    
(+5 vs ‘23)  

Industry experts 
and executives 
attended as 
judges (+5 vs ‘23)

**Schools included: Carnegie Mellon 
University, University of Notre Dame, 
Baylor University, Boston University, 
Oklahoma State University, Iowa State 
University, University of Alabama, 
Pepperdine University, Columbia 
University, Texas A&M University, 
University of Utah, Brigham Young 
University, Indiana University, Kansas 
State University, University of Florida, & 
University of Arkansas.

$57,000
Total dollars donated by sponsors: Equinix, Allymar, Interfaith 
America, BYU Marriott School, BYU MBA Program, PayPal, 
Accenture, Wheatley Institute, Sorenson Center (+$9k & +4 
Sponsors vs ‘23)

Participants represented Christian, 
Hindu, Muslim, Jewish, 
Scientologist, Agnostic, Atheist 
and other belief backgrounds

Companies represented: 
McKinsey & Co., Equinix, 
Forbes, PayPal, 
FashionPhile, Interfaith 
America,  Accenture, 
Procter & Gamble, Dell 
Technologies, BYU 
Athletics

63 MBA students from multiple 
sectors, industries, countries 
and belief systems 
(+19 vs ‘23)

*vs 2023 Case Competition

7+
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Competition Elements

RESOURCES & MENTORSHIP

TEAM INNOVATION

NETWORKING & RECRUITING

AWARDS
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RESOURCES & MENTORSHIP
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Resources & Mentorship: Closing Dinner & Keynote
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Resources & Mentorship: Sponsor Training

Interfaith America surprised everyone with a trip to their Interfaith 
Leadership Summit in Chicago to present their winning presentation!
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NETWORKING & RECRUITING
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Networking & Recruiting: Pre-Competition Mixer
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Networking & Recruiting: Sponsors & Judges
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Networking & Recruiting: Closing Dinner & Keynote
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Networking & Recruiting: Lead Sponsor Presentation Participants + BYU MBA Students
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Networking: VIP Family History Workshop & Humanitarian Center Tour
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INNOVATION
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Innovation: Student Team Presentations
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Innovation: Student Team Presentations
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AWARDS
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Awards Ceremony
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Awards Ceremony
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Awards Ceremony



CONFIDENTIAL

22

RESULTS
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Media on this Event 

PUBLISHED MEDIA

20k email subscribers

5.6M visits/month

70k+ alumni

MEDIA SUBMITTED/PENDING
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LinkedIn Attention 

47 POSTS 

ENGAGEMENTS

COMMENTS

RE-POSTS

3K+

403

65
IMPRESSIONS101k

+74%*

+67%

+99%

+25%

+53%

*all increases vs 2023 Competition
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Participants’ LinkedIn Posts
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Participant LinkedIn Post
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Judge LinkedIn Posts – Marsie Sweetland, Account Executive @ Equinix
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Judge LinkedIn Posts – Seth Cohen, Chief Impact Officer @ Forbes
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University LinkedIn Posts
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Closing Comment from Marsie Sweetland

“The MBA students have done an incredible amount of 
work on a topic that is critical to our society today.

What you are learning and what you are doing in this 
case competition and in the workplaces of tomorrow will 
ripple out into society.

I thank you for accepting the invitation for this case 
competition. I hope this has been an opportunity to 
learn and I give you not only my best wishes but give you 
my support and encouragement to build the workplaces 
of tomorrow. Which as I see them, would be workplaces 
of mutual understanding and respect. 

And in closing, I extend an invitation that when you enter 
the workforce and join us with this work, shoulder to 
shoulder, we can create a world with peace.”

SENIOR CLIENT EXECUTIVE, EQUINIX
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Closing Comment from Seth Cohen

“If we ground ourselves in conversations over what our 
beliefs are and our values and our faith, we’ll be stronger 
together, we’ll come up with better solutions together. 
We may find points of disagreement, but we’re going to 
find many more points of shared humanity. That’s what 
you did here over the past few days. 

What I really believe in is if you start talking about this 
now with some of the nations best business schools then 
I’m super optimistic that when you’re in the workforce 
and you’re leading these organizations, you’re becoming 
the wise people that others look to for advice.

At Forbes what we need on behalf of the billions of 
people that read us for information–we need to be able 
to tell them that your heads are up, they’re on a swivel, 
you’re seeing the challenges, the stories, the solutions 
and as the next generation of business leaders, 
entrepreneurs and creators, you’re going to make the 
change that we need.”

CHIEF IMPACT OFFICER, FORBES
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Our Vision

SPONSOR COMMITMENT

Verbal commitment from multiple organizations to 
sponsor again next year with increasing interest 
among many new organizations for next year

TEAMS COMMITTED

Interest from returning and future participants -
Carnegie Mellon, Duke, Baylor, Arkansas, Notre 
Dame, Alabama, Indiana, Boston University, 
Oklahoma State, Iowa State, Utah, BYU, Columbia,  
Pepperdine, Texas A&M, Kansas State and more

FUTURE FOCUS

Additional focus on student training prior to case 
kick-off for more robust presentations

Continued partner integration to improve student & 
sponsor outcomes

1

2

3
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APPENDIX

APPENDIX
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Closing Dinner
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Student & Judge Networking
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Closing Dinner & Keynote
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Closing Dinner & Keynote 
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Sponsors & Judges
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Participants’ LinkedIn Posts
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BYU Athletic Facilities Tours: Football & Basketball Stadium
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Additional Resources

Link to Student Solutions

Link to BYU Marriott News Article

Link to Event Schedule, Speakers, Sponsors

Pending – Deseret News Article, expected May 2024

Pending – Religious Freedom in Business Foundation Email, expected May 2024

Link to HBR Article on 2023 Event

https://marriott.byu.edu/mba/career/activities/faith-belief-work/
https://marriott.byu.edu/stories/school-news/byu-marriott-hosts-second-annual-faith-at-work-competition
https://marriott.byu.edu/event/faithatworkcomp2023
https://hbr.org/2023/06/where-religious-identity-fits-into-your-dei-strategy
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